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Engaging topic 

New, surprising information 

Visually appealing and distinctive 

Simple, focused message 

Quick and easy to read 

Clear, easy to understand data visualizations 

Credible data sources 

Easy to share
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Ingredients



In a strong motion graphic, animation combines with short-form 
text, voiceover, an original score, and sound design to form a 
story. Whether it introduces a new product or service, educates 
an audience on a critical issue, asks for action, or is just intended 
to inspire, all of these components need to work harmoniously  
to create a cohesive experience for the viewer. A successful 
motion graphic leaves the viewer feeling both informed and 
excited to learn more. 
 
—https://killerinfographics.com/motion-graphics

Lankow, Ritchie,& Crooks 
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https://blog.kissmetrics.com/
creating-a-explainer-video/
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https://pikesvillehslibrary.pbworks.com/w/page/93591206/AVID%2011%3A%20Infographics



Infographics: The Power of Visual Storytelling, Lankow, Ritchie,& Crooks 

Nigel Holmes
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Phase I: Data Collection

Research and collect raw data pertaining to topic. 

Influences the quality of your final work. 

Reliable research is a vital component.  

Use validated references with up-to-date info.



Research Methods

Primary research (i.e. interviews, surveys, case studies, etc). 

Secondary research (i.e. reading trade journals, studies, work of  
other researchers) 

Other sources (market research, focus groups, customer interview, survey)

http://blog.animaker.com/video-infographics-make-10-simple-steps/



Target Audience

What is the purpose behind this video infographic? 

Who are going to benefit with my videos? 

What do I want them to do after watching my videos?

http://blog.animaker.com/video-infographics-make-10-simple-steps/



Phase II:  
Structure Methods

The utility of an infographic is measured by how 
it enables a brand to reach its objectives.  

What is the best way to organize the data? 

Analyze and structure research findings. 

Remember your objective. 
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Phase III: Extract Meaning

A sound infographic has meaning 
and integrity. 

What is the overarching message? 

What details are the most important details to 
communicate your message? 

End this phase by creating a script for the 
narrative of your story. 
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Phase IV: Visualization

How can you use visuals and time-based media 
to best communicate your message? 

•iconography 
•visual metaphor 
•framing mechanisms

Infographics: The Power of Visual 
Storytelling, Lankow, Ritchie,& Crooks 
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Narrow Your Focus

Less is More. 

Seek to answer one question.  

The more specific, the stronger  
the connection. 

People relate data to their own lives.  

Cool Infographics: Effective Communication with Data Visualization and Design, Randy Krum







Keywords

Use callouts or large-scale keywords 
to draw attention. 
 
Highlight important data or use to 
evoke an emotional response.  
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Misleading  
Visuals

https://www.theguardian.com/news/datablog/
gallery/2013/aug/01/16-useless-infographics
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Color Coding

Avoid using a legend or key. 

Use colors to create meaning.  

For example, one color might designate 
labels, another to fill chart data, another 
to draw attention to icons.
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Voice-over vs. Music

Using some voice-over + text-based content  
improves comprehension 

150 words at most 

Audio should support tone of message 

Slow down and use a professional voice
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KISS Method

Keep It Simple Silly 

The problem/challenge: Address the obstacle your audience is having 
(0:00-0:20) 

The solution: Introduce your perspective as an answer (0:20-0:25) 

How it works: Briefly describe how it works or how to get started 
(0:25-0:50) 

A call to action: Tell people what to do next (0:50-0:60)

https://blog.kissmetrics.com/creating-a-explainer-video/


