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The Explainer Video

Valuable tool for brands to tell their story. 

Can be used as an agent for change by informing 
and influencing perceptions. 

A strong script is integral to its success.  
It is your blueprint.



The Narrative Script

Limited time = limited word count 

Seek to answer one question. 

Anticipates the viewer’s questions + resistance. 

Requires numerous iterations.



The Audience’s Journey 
One of the things that makes an audience resistant is they can see 
how tough stages six through eleven are going to be. It's your job 
to acknowledge that you know how tough the journey will be. The 
audience will stay skeptical and won't cross the threshold into 
your special perspective unless you have wisdom to guide them 
and a useful idea or tool to give them. Your goal is to get them to 
commit to crossing the threshold and adopting your perspective. 
Once the audience commits to jumping in, the real adventure 
begins. Their commitment will be tested, and they'll need to 
renew their loyalty to the idea over and over before it's reality.  
 
From: Resonate, by Nancy Duarte (e-book)

Lankow, Ritchie,& Crooks 

http://resonate.duarte.com/#!page0
http://resonate.duarte.com/#!page0
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Target Audience

What is the purpose behind this video infographic? 

Who are going to benefit with my videos? 

What do I want them to do after watching my videos?

http://blog.animaker.com/video-infographics-make-10-simple-steps/
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Narrow Your Focus

Less is More. 

Seek to answer one question.  

The more specific, the stronger  
the connection. 

People relate data to their own lives.  

Cool Infographics: Effective Communication with Data Visualization and Design, Randy Krum



Phase I: Data Collection

Research and collect raw data pertaining to topic. 

Influences the quality of your final work. 

Reliable research is a vital component.  

Use validated references with up-to-date info.



Research Methods

Primary research (i.e. interviews, surveys, case studies, etc). 

Secondary research (i.e. reading trade journals, studies, work of  
other researchers) 

Other sources (market research, focus groups, customer interview, survey)

http://blog.animaker.com/video-infographics-make-10-simple-steps/



First Drafts

Be pithy. Condense longer drafts to approximately 5 sentences. 

Speak directly to your audience using friendly language. 

Consider how to inject emotion. 

Show, rather than tell. Keep in mind, “our brains process videos 
60,000 times faster than text”. 

130–150 words per minute.

https://www.columnfivemedia.com/easy-guide-to-writing-successful-explainer-video-script

https://www.columnfivemedia.com/easy-guide-to-writing-successful-explainer-video-script
https://www.columnfivemedia.com/easy-guide-to-writing-successful-explainer-video-script


Emotion

Hook your viewer. 

Tell a good story - inject anecdotes. 

Use compelling statistics. 

Consider your tone and language. 

https://www.columnfivemedia.com/easy-guide-to-writing-successful-explainer-video-script

https://www.columnfivemedia.com/easy-guide-to-writing-successful-explainer-video-script
https://www.columnfivemedia.com/easy-guide-to-writing-successful-explainer-video-script


Voice-over vs. Music

Using some voice-over + text-based content  
improves comprehension 

150 words at most 

Audio should support tone of message 

Slow down and use a friendly voice

Cool Infographics: Effective Communication with Data Visualization and Design, Randy Krum



KISS Method

Keep It Simple Silly 

The problem/challenge: Address the obstacle your audience is having 
(0:00-0:20) 

The solution: Introduce your perspective as an answer (0:20-0:25) 

How it works: Briefly describe how it works or how to get started 
(0:25-0:50) 

A call to action: Tell people what to do next (0:50-0:60)

https://blog.kissmetrics.com/creating-a-explainer-video/



The less you say,  
the more likely people  
are to remember. 
 
—Helen Klein Ross, 
Write and Creative Direction

Lankow, Ritchie,& Crooks 


