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Augmented Reality



https://www.behance.net/gallery/56375531/Zero-Gravity

https://www.behance.net/gallery/56375531/Zero-Gravity


https://vrscout.com/news/augmented-reality-app-1-dollar-bill-tour-white-house/



https://www.behance.net/gallery/52961531/Augmented-Reality-Wall-Art-for-Moes-Southwest-Grill






Projection Mappings





behance.net/gallery/15217567/3D-Cubes-Projection-Mapping

http://behance.net/gallery/15217567/3D-Cubes-Projection-Mapping


https://www.behance.net/gallery/43341041/Art-of-Science-(projection-show)
https://www.behance.net/gallery/43341041/Art-of-Science-(projection-show)
https://www.behance.net/gallery/43341041/Art-of-Science-(projection-show)


Interactive Installations







https://www.behance.net/gallery/29847415/Mo-Box-motion-box

https://www.youtube.com/watch?v=1lbnXTxbP8w
https://www.behance.net/gallery/29847415/Mo-Box-motion-box






Artechouse, NYC



Retail Ambiance



Scale: Is bigger better?


http://www.tradegroup.com/Top-7-Emerging-Trends-in-Exhibit-and-Experiential-Design-for-2016

http://www.tradegroup.com/Top-7-Emerging-Trends-in-Exhibit-and-Experiential-Design-for-2016


We’re at the point now where a flat screen  
of 42” or less almost gets ignored on the  
show floor. Technology has moved beyond 
that, with some cool projection options,  
video walls growing beyond the standard  
16×9 ratio and a whole host of interactive 
display applications (video walls, touch 
interfaces, café tables, etc.) 
 
—Graziani, The Trade Group





http://www.millingtonassociates.com/project/nikezoom-ntl-2015/






108 feet long video wall by 
Obscura Digital

https://vimeo.com/175865167
https://vimeo.com/175865167
https://vimeo.com/175865167










P4: Moving Posters



http://www.themovingposter.com/



Two forces have combined to cause the dawning of a new 
era for poster designers; digital screens have infiltrated our 
train stations and airports, posing a welcome new challenge, 
meanwhile social media platforms have embraced video 
content and the animated gif. Rather than spelling the end 
for the poster as we know it, a generation of designers are 
embracing these technologies. Graphic artists from around 
the world are teaming up with animators and bringing their 
combined experiences together to create a seductive new 
form of communication—the moving poster. 
 
—AIGA



Mosters

A high-res animated movie poster


First created by GeekNation in 2005  
for Hard Candy


Increases attention + engagement


May include audio





https://www.youtube.com/watch?v=R4KZLq2lEJM




Context



Considerations

1. Capture Quickly: Engage within mere seconds.


2. Harmonious Movement: Blend static and dynamic elements with simple, 
continuous animations.


3. Subtle Narrative: Craft a concise and minimal storyline to convey the message.


4. Typography: Handle motion in text with precision—ensure readability and  
avoid distraction.


5. Evoke Emotion: Prioritize the mood or ambiance to resonate with the viewer.




https://vimeo.com/172572171

https://vimeo.com/172572171

https://vimeo.com/172572171
http://medeina.xyz/GRA.html
https://vimeo.com/172572171


https://www.facebook.com/weltformat/videos/1699774790034027/


Types of Motion Posters

Static | Dynamic | Filmic


http://www.themovingposter.com/



Static

Minimal animation: alternating colors  
or single visuals


No position changes. 


Most similar to printed poster. 


Predominantly static. 

http://www.themovingposter.com/



Dynamic

http://www.themovingposter.com/

single movement secondary movements



Dynamic

http://www.themovingposter.com/

abstract movements realistic movements



Dynamic

http://www.themovingposter.com/

looping + no plot start + ending



Filmic

http://www.themovingposter.com/











https://vimeo.com/206244007




How can animation help 
strengthen a message 
rather than detract from it?  

Where does the poster end 
and film begin?
 
—Josh Schaub


